4-COLOR ADVERTISING RATES

Size 1x 3x 6x 12x 18x 24x 36x 48x
Full Page $11,080 $10,624  $10,192 $9,782 $9,391 $9,022 $8,670 $8,336
2 Page Spread $21,250 $19,522  $17,966  $17,447  $17,404 $16,868  $15,936 $15,881
2/3 Page $7,613 $7,296 $6,997 $6,713 $6,443 $6,186 $5,942 $5,711
1/2 Page Island $6,493 $6,218 $5,957 $5,708 $5,473 $5,249 $5,036 $4,833
1/2 Page $5,993 $5,744 $5,506 $5,280 $5,065 $4,863 $4,668 $4,485
1/2 Page Spread  $12,184 $11,674 $11,189  $10,729  $10,291 $9,876 $9,483 $9,108
1/3 Page $4,106 $3,931 $3,768 $3,612 $3,465 $3,324 $3,191 $3,065
1/4 Page $3,224 $3,087 $2,958 $2,834 $2,717 $2,606 $2,500 $2,399

ADDITIONAL COLOR CHARGES

e 5-Color Process +$2,500 ¢ Bleed Per Page (no charge for gutter bleed) +$200

Note: Publication prints 4-color process throughout. All 2-color PMS ads must be supplied as 4-color separations.

BLACK-AND-WHITE ADVERTISING RATES

Size 1x 3x 6x 12x 18x 24x 36x 48x
Full Page $9,095 $8,639 $8,208 $7,797 $7,407  $7,037 $6,685 $6,351
2 Page Spread $17,281 $15,553 $13,997  $13,478 $13,434 $12,899 $11,967 $11,118
2/3 Page $6,302 $5,987 $5,687 $5,403 $5,132  $4,876 $4,633 $4,401
1/2 Page Island $5,501 $5,226 $4,964 $4,716 $4,480 $4,257 $4,044 $3,841
1/2 Page $5,001 $4,751 $4,514 $4,288 $4,073  $3,870 $3,676 $3,492
1/2 Page Spread $10,200 $9,689 $9,204 $8,744 $8,307 $7,892 $7,498 $7,128
1/3 Page $3,450 $3,276 $3,114 $2,958 $2,810 $2,670 $2,537 $2,410
1/4 Page $2,727 $2,590 $2,461 $2,338 $2,221  $2,109 $2,003 $1,904

PREMIUM POSITIONS (-color only)
Cover 2 Cover 4

Size Rates

Size Rates

12x 4/c 12x 4/c 12x 4/c 2/3 Page $2,921 1/4 Page $1,301
$11,741 $11,135 $12,128 1/2 Page Island  $2,492 1/6 Page $1,025
INTEGRATED MARKETPLACE [Nt ot e
1/3 Page $1,488  1/16 Page $662
Listings/per year 1st line each addit. ) )
All Classified and Integrated Marketplace advertise-
$716 $496 ments are subject o general provisions and copy
Display (column width 3 %") 6 months 12 months regulations set forth by the publisher. Classified and
1 $1,874 $2.977 Integrated Marketplace advertisements are NOT sub-
- ject to agency commission or frequency discounts.
2 $3,031 $4.741 The ads are to be submitted in a digital format. A
Additional inches $1,213 $2,315 hard copy is also required.

Mail ads with payment to: CIS Advertising Dept.,
Technology Marketing Corporation, One Technology
Plaza, Norwalk, CT 06854 USA

All Classified and Integrated Marketplace ads are payable in
advance in U.S. dollars or by major credit card.This advertising
section is NOT subject to agency commission or frequency discounts.

DISPLAY ADVERTISING

Inserts: National, regional and postcard inserts vary on a
per-job basis. Direct all inquiries o your sales representative
for specific rates and mechanical information.

New Advertisers: New advertisers are required to submit
payment and a completed credit application form along
with their first insertion order. Upon approval of credit,
advertisers will be issued credit for net 30 days’ payment.
If credit is granted, applicant agrees to pay all amounts
due on any future advertising placement, and agrees to
additionally pay any and all collection costs for amount due.

Commissions: 15% of gross billing is allowed to recognized
agencies provided payment is received within 30 days of
invoice date. 2% cash discount is allowed for payments
received within 10 days of billing date. Interest charge of
1.5% per month will be added to all overdue accounts.

Frequency Discounts: Rates are based on the number of
insertions run in a contract year (12 consecutive months).
If, within 12 months, more or fewer insertions than specified
are used, the rates will be rebated or short-rated accordingly.
Two-page spreads count as two insertions toward earned
frequency discount.

Combination Rates: Ads in Internet Telephony®,
Customer Inter@ction Solutions®, SIP Magazine™ and
IMS Magazine™ count toward frequency discounts.
Schedules may be combined (yielding doubled the earned
frequency discount). See back panel for details.

MATERIAL REQUIREMENTS

Electronic Ad Specs: Acceptable file formats include process
Fat Postscript (all fonts and images included in the
Postscript file), PDF (written with hi-res images in place and
with all fonts embedded), EPS files, native Quark, lllustrator
and Photoshop with all images and fonts included.

File Transfer: Files may be mailed on disk or on CD or
e-mailed to production@tmcnet.com. Transfer of files
through an FTP site is also available for advertisers with
FTP capability. Call (800) 243-6002 ext.132 for more

information.

Proof: Iris, chromalin proof or standard color proof
required for all ads containing color.

Spread Ads: A 1/2" dead area should be allowed in the
gutter.

Printing: Prints CMYK web offset with a saddle-stitch binding.

Mail ads to: CIS Advertising Dept. Technology Marketing
Corp. One Technology Plaza Norwalk, CT 06854 USA

© 2006 Technology Marketing Corporation. All Rights Reserved.

MECHANICAL REQUIREMENTS

Size Width Height
Trim Size 8" 107/6"
Full Page (live image area) 7" 10"
Full Page Bleed 8%/s" 117"
2 Page Spread 14" 10"
2 Page Spread Bleed 16%/4" 116"
2/3 Page 4" 10"
1/2 Page Island 4'f" 7"
1/2 Page Island Bleed 56" 816"
1/2 Page Horizontal 7" 5"
1/2 Page Horizontal Bleed 86" 5"/"
1/2 Page Horizontal Spread Bleed 16%" 5"/i"
1/3 Page Vertical 21" 10"
1/3 Page Horizontal 7" 3%"
1/3 Page Square 4'" 5"
1/4 Page 31" 58
1/6 Page Vertical* 21" 5"
1/12 Page* 2" 21"
1/16 Page* *Classified only 2" 2"

Insertion orders are due 4 weeks prior to the date of the
issue. Materials are due 3 weeks prior to the date of the
issue. Example: An insertion order for an ad running in

the April issue is due March 1; material is due March 8.
For information, see Editorial Calendar.




General Provisions
and Copy Regulations

Advertisements that, in the judgment of the publisher,
create the illusion that they are Customer Inter@ction
Solutions® editorial matter are not accepted. The
word “advertisement” shall be printed at the top of
all advertisements that either carry no signature or
resemble editorial matter.

Publisher reserves the right to reject or cancel any
advertising for any reason at any time.

All advertisements are accepted and published by the
publisher on the representation that the advertiser
and/or advertising agency are properly authorized to
publish the entire contents and subject matter thereof.
It is understood that the advertiser and/or agency will
indemnify and save the publisher harmless from and
against any loss, expense or other liability, including
attorneys’ fees resulting from any claims or suits for
libel, violation of right of privacy, plagiarism,
copyright or trademark infringement, as well as any
other claims or suits that may arise out of the
publication of such advertisement.

No conditions, printed or otherwise, appearing on
the contract order or copy instructions which conflict
with the publisher’s policies will be binding on the
publisher.

The publisher shall not be subject to any liability
whatsoever for any failure to publish or circulate
all or any part of any issue or issues because of
strikes, work stoppages, accidents, fires, acts of
God or any other circumstance not within the
control of the publisher.

When change of copy is not received by the closing
date, copy run in previous issue will be inserfed.

The publisher assumes no liability if, for any reason, it
becomes necessary fo omit an advertisement.

The publisher assumes no liability for errors or
omissions in Advertising Index.

No space cancellations will be accepted after
closing dates.

Except for Platinum Program contracts that are
non-cancelable, contracts may be cancelled by the
advertiser or publisher by written notice, 30 days in
advance of the closing date. The advertiser will be
billed for actual space used within the contract year
at the rate shown on this rate card.

Both advertiser and its agency guarantee payment of
advertising rate, as described in this rate card, for
inserted ads in Customer Inter@ction Solutions®.

Publisher assumes no liability whatsoever for errors
and omissions that may result from publication and
printing of any advertisement.

mm (@) www.cismag.com
' 203-852-6800 ext.139

Added Value: Integrated Marketing

Effective marketing is cumulative. It requires the
repeated use of product messages as well as
image/positioning statements. It also requires the use
of different media to deliver these messages. Effective
marketers use electronic, print, direct mail and exhibit
vehicles to maximize the impact and effectiveness of
their sales messages.

In addition to the Frequency Rewards and Frequency
Bonus Programs described below, TMC® also offers fully
infegrated corporate campaigns to give you the kind of
reach and diversity you need to effectively reach your
marketing goals. Please ask your sales manager for
details on how he/she can design a customized, inte-
grated campaign for you.

The TMC® Frequency Rewards Program:

In an effort to help advertisers get the kind of media mix
that will deliver their sales message effectively, TMC® has
developed a portfolio of valuable marketing opportunities.
Contact your sales representative for details

Direct Mail/E-mail:

Frequency 3x 6x 12x 24x

Mailing List Usage 2k 5k 10k 20k
(for mailing purposes only —
names will be mailed through
a third-party vendor)

E-mail Names 2k 5k 10k 20k

Total Value $1,430 $3,575 $7,150 $14,300

6x Advertisers: Your annual contract for at least 6

half-page or larger ads entitles you to:

* A Free .PDF file Data Sheet in Electronic Buyer’s
Guide (A $2,500 Value)

* A Free Corporate Profile (full-page, 4/c) in the
August issue (one of the paid ads must run in the
August issue.) (A $10,552 Value)

* Enhanced Listing in Electronic Buyer’s Guide on our
Web site (A $950 Value)

* 1”7 Ad in Integrated Marketplace for 12 Months
(A $2,835 Value)

Total Value = $16,837

12x Advertisers: Your annual contract for at least
12 half-page or larger ads entitles you to all the features
of 6x advertisers plus:
* A supplied whitepaper insert at 50% discount
(A $2,000 Value)
* A banner ad on www.cismag.com for 2 months (A
$6,000 Value)
* 2" Ad in Integrated Marketplace for 12 Months
(A $4,515 Value)
Total Value $29,352

The TMC® Frequency Bonus Program:
Q. When does 12 + 12 = 48?
A. When you advertise in 2 or more TMC" print

and Online publications!
The market reach represented by TMC's® print and
Online publications allows you to target unique market
segments with your ad message while enjoying rates
that are double the cumulative frequency rate of your
placements. Simply place your ads in any two or
more publications to double your frequency rate and
to significantly reduce your advertising costs.

For instance: If you contract for:

* 12 full-page ads in Customer Inter@ction
Solutions® and 12 full-page ads in Internet
Telephony©, your ads in both magazines would be
charged at the 48x frequency rate.
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